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Daily life needs advertisements because the main function of
advertising is to disseminate information on commoditiesC] services
[ cultured employmentl] student enrolment and even marriage.
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Advertisements provide the most directl] comprehensive and
detailed information. We get to know about household goods from
advertisements. Advertising can be beneficial to the customers if it is
truetoitsclams. OO0 00000000 odododon
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[J O O Advertising creates mass markets. Without advertisements(]
manufacturers may find it difficult to sell their products. U O [ [
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[J Without advertisements] newspapersL.] commercial radios and
television companies could notsurvive. D 0 O OO0 OO0 OO0
O000000000000000O00 Advertisements are
misleading and cheating. They are filled with flowery phrases and
emptypromises. 1 000000000000 0OOO0OOO0O0O
DO000000000000 Fake advertising cheats consumers
andl] in some serious casesl] threatens gullible people* s lives. [
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[0 O O O Advertisers are inconsiderate of the public. What they



careaboutismakingmoney. 1 O OO0 OO0 0000000 on
000000 Advertisements are not based on the quality of the
goods] but on the principle that if one keeps talking about the same
thing long enough] eventually people will pay attention to it. I [J
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Advertising encourages consumers to “ keep up with the Joneses”

[J namelyl] it creates an acquisitive society and a demand for
materialthings. U 0 U 000000 oooodoodo
O00000000000000 Consumersare encouraged
by advertisements to buy insurance [ fear[J (1 buy cosmetics

[1 vanity] [J and eat more than necessary [1 greed] [1 I 0 O O
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[1 Admonish your friends in private[d praise them in public. O [
JO0000000000 [O000 0] Advertising iscommon
throughout the world as a way of letting the public know about a
product. Some people feel that advertising is generally helpful ]
while others feel it is often harmful. Discuss your idea of good and
bad effects of advertisingl] and decide whether you think it is
generally helpful or harmful. Use specific examples to support your
discussion. Write a composition of about 150 words on the following
topicld The Good and Bad Effects of Advertising You are to write in
four paragraphs. In the first paragraphd state your point of view.\[]
In the second paragraphl] describe the harmful effects and give
specific examples. In the third paragraph] describe the helpful
effects and give specific examples. In the last paragraph] restate



your point of view. Marks will be awarded for content[]
organizationJ grammar and appropriacy. Failure to follow the
Instructions may result in a loss of marks. In most countries in the
world] advertising is common. You can see posters on doors[]
signs on busesl] pictures in magazinesl] and commercialson TV.
Though these signs of advertising are often disliked[ | feel that[]
overalll] advertising has very positive results. The harmful effects of
advertising are obvious. When you are listening to beautiful music
on the radiol] a commercial is disturbing when it interrupts your
program and changes your mood. Television commercials are the
worst of all. Your program is stoppedld and you are forced to watch
an advertisement unless you actively change the channel or leave the
room. | think that there should be laws to limit the advertisers’ right
to interrupt TV and radio programs. In generallJ however(] I think
that the positive results of advertisements are beneficial to society and
individuals. When | do shoppingld | can use advertisements in
newspapers to compare pricest] featuresL] and quality of the
product | want to buy. By being more informed(] | can buy
something that will benefit me in the long run. With advertisements
[1 people save a lot of time in shopping] looking for jobs[] etc.
Adversity leads to prosperity. U 0 U 0O O 0O O Allinalll] fora
wise and educated shopper] the helpful effects of advertising
outweigh the harmful effects. [ O O O ] O commercialld O O O
[ benefitmeinthelongrunO0 O OO0 OO0 OO OO O O inthe
shortrun DO OO0 DalinalDOOOOOO [DOOO]
Is seldom welcomeld and those who want it the most always like it
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[1 Though these signs of advertising are often disliked] | feel that[]
overalll] advertising has very positive results. [0 (1 O O O [

0 Thoughclause 1 D O OO0 O OOO O0OBody TS1O The
harmful effects of advertising are obvious. U 0 O 0O 0O 0O 0O 0O O O
ODSOO0O00ODOO0OOOO O OOOO O supporting facts
[ TS2[ Ingeneralld howeverl | think that the positive results of
advertisem ents are beneficial to society and individuals.[J [0 O [ [
OoO0o0DSO 00 O 0 0O O 0o dsupporting factst O [
Conclusion All inalllJ for a wise and educated shopperl] the
helpful effects of advertising outweigh the harmful effects. [ [ [J [
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