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OJO00000000000000000 Marketing
Yourself-using the marketing strategy] [1 In popular usage,
"marketing" is the promotion of products, especially advertising and
branding. However, in professional usage the term has a wider
meaning which recognizes that marketing is customer centered.
Products are often developed to meet the desire of groups of
customers or even, in some cases, for specific customers. The four
Ps, which are product, pricing, promotion and placement, are often
referred to as the marketingmix. O O U 0O O 40 O 0O O O O 4P)
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DO00000000000000000 Whether youre at the
most senior level, or starting a career at entry-level, it is imperative
that you know your product (you) in order to be competitive in
todays marketplace. Know what your product is, what is does, (and
doesnt do) and how it adds value and benefit to an organization.



Dont presume that you can figure it out during an interview. For
most of us, it simply cant happen! Do some research on yourself.
Prepare. Plan. Practice. Perform. Persist. Produce! I O O U 0O O O
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Do000000o0oododoodod Putsimply, priceis
the amount of money or goods for which a thing is bought or sold.
Setting the right price is an important part of effective marketing. The
price of a product may be seen as a financial expression of the value
of that product. For a consumer, price is the monetary expression of
the value to be enjoyed/benefits of purchasing a product, as
compared with other available items. 1 [ [J [0 pricel] U 00 I 00 [
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0000000 Product placement is a promotional tactic used by
marketers in which a real commercial product is used in fictional or
non-fictional media, and the presence of the product is a result of an
economic exchange. Promotion involves dissemination about a
product, product line, brand, or company. Promotion is the specific
mix of advertising, personal selling, sales promotion, and public
relations a company uses to pursue its advertising and marketing
objectives. Information gather is extremely important at this stage of
the game. UJ OO [ placementl] promotion O O O 0O O 0O O O O
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