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000000010 A high price high value item will dictate the
“ price” of the Marketing Mix. Describe and analyse how this price
position will affect the other elements of the Marketing Mix and what



strategies would you apply to each. 2, In Services Marketing the
Marketing Mix is extended to 7 Elements. Identify the additional
Elements and explain the attributes that are involved and the need
for these when providing service products.3, Analyse the four stages
of product Life Cycle illustrating and explaining how the Marketing
Mix changes to give effective strategies at each stage. By including
commercial examples support the academic conclusions as to the
optimum mix for each of these phases. 4, Discuss how the Marketing
Mix will vary from that used by consumer marketers, when applied
to Industrial and Business to Business markets. 5, When tackling
overseas markets the Marketer is faced with a continual debate as to
whether to standardize or adapt. Show why this only applies to the
Marketing Mix as a whole, but to the attributes of the 4 P’ s as well.
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