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JO00000000000000000O0O DialogueA: Asyou
know, our new product is due for release next month. I think weve
finally worked the kinksout./U O O O 00000 Oo0doodo
Jo0odoooooooooooooooooooaos:
Great. Thats vital. Quality is the focus of the ad campaign. The
machines must work well if theyre going to be the cash cow we want
themtobe/ 0000000 0OO0OOOOODOOOOOO
Jododoboooooodobooouooouoooooa
[1 A: Lets go over our promotion plansagain./O O O O 0O 0O O O
0O 0O 0O O O B: OK. We have six major retailers running
demonstrations at most branches. And our exhibition team is already
on the road setting up for computer shows./] U U O 0O O 600 O O
J0o0doo0oooodoooooooooooooa
OO000000000A: Good. What about print and radio?/U]
OO000000000 0 B: Weve taken out full-page ads for
three large trade magazine. And more important, our press releases
have beenwellreceived./O U O30 0 OO0 0OO0OOOOOO
Jo0o0doboooooouoooobooonoonA:Any
larger ads?/J O O O 0O O O O O O B: Yes. Were putting the same
full-page ad in the Sunday edition of three major newspaers./[1 [ [



Joo3o0doooooooooodondnA: Sounds

perfect./UJ U OO OO O O O B: But nothing ever works out as you want
It. So | have a number of other tricks up my sleeve,as well./C1 [J [0 [
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