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c30_236807.ntm Would you like to be a king or queen? To have
people waiting on you hand and foot? Many Americans experience
this royal treatment every day. How? By being customers. The
American idea of customer service is to make each customer the
center of attention. Need proof? Just listen to the commercials. Most
of them sound like the McDonald’ sad: "We do it all for you."
Actually, not all stores in America roll out the red carpet for their
customers. But wherever you go, good customer service means
making customersfeelspecia. D O 0000000000 OO
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OOO0000000O People going shopping in America can
expect to be treated with respect from the very beginning. Most
places don’ thave a "furniture street" or a "computer road" which
allow you to compare prices easily. Instead, people often use the
telephone and "let their fingers do the walking" through the Yellow
Pages. From the first "hello," customers receive a courteous response
to their questions. This initial contact can help them decide where to
shop. OO0 OUOO0O0OOO0OODOO0OODOOUOOOOOoOoOoOn
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OO00000000000 When customers get to the store,
they are treated as honored guests. Customers don’ t usually find
store clerks sitting around watching TV or playing cards. Instead, the
clerks greet them warmly and offer to help them find what they want.
In most stores, the signs that label each department make shopping a
breeze. Customers usually don’ t have to ask how much items cost,
since prices are clearly marked. And unless they’ re at a flea market
or a yard sale, they don’ t bother trying to bargain. 0 O O O U [J
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[ OO O When customers are ready to check out, they find the
nearest and shortest checkout lane. But as Murphy’ s Law would
have it, whichever lane they get in, all the other lanes will move faster.
Good stores open new checkout lanes when the lanes get too long.
Some even offer express lanes for customers with 10 items or less.
After they pay for their purchases, customers receive a smile and a
warm "thank you" from the clerk. Many stores even allow customers
to take their shopping carts out to the parking lot. That way, they



don’ thaveto carry heavy bagsouttothecar. O O U 0O OO 0O O
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DO000O0000000 In America, customer service continues
long after the sale. Many products come with a money-back
guarantee. Expensive items-like cars, computers or stereos-often
have a warranty that ensures trouble-free use for a period of a year or
more. Advertisements regularly include the motto "Your satisfaction
Is guaranteed." So if there is a problem with the product, customers
can take it back. The customer service representative will often allow
them to exchange the item or return it for a full refund. Here’ sa
trivia question: Do you know what’ s the busiest time for most
customer service representatives? The week after Christmas. [ [ [
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0 O 0O O For many American customers, service is everything. If a



person receives poor service from a store, he probably will avoid
shopping there in the future. On the other hand, customers often
remain loyal to a business that has excellent service even if their
prices are high. Customer service in America grows out of the belief
that "the customer is always right." That may not always be true. But,
as someone has said, the customer is always the customer. (1 [0 [ [J
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