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[ 00 0O 0O 0O O Helping consumers to lead healthy lifestyles is
becomingabigbusinessl D 0 O 00 O0O00O0O0OOOOO
[0 OO BACK in 1979, a fat, unhealthy property developer, Mel
Zuckerman, and his exercise-fanatic wife, Enid, opened Canyon
Ranch, “ Americas first total vacation/fitness resort” , onanold
dude[1]ranch in Tucson, Arizona. At the time, their outdoorsy, new
age-ish venture seemed highly eccentric. Today Canyon Ranch is
arguably the premium health-spa brand of choice for the super-rich.
It is growing fast and now operates in several places, including the
Queen Mary 2. Itis also one of the leading lights in “ wellness” , an
increasingly mainstreamand profitablebusiness.(] OO 0O O 0O [ 1979
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OO0000000000" Canyon Ranchs strategy reflects this
belief. It is expanding a brand built on $1,000-a-night retreats for the
rich and famous in several different directions. This year in Miami



Beach it will open the first of what it expects to be many upmarket
housing estates built around a spa, called Canyon Ranch Living.
Together with the Cleveland Clinic, one of the worlds leading private
providers of traditional medicine, it is launchingan “ executive
health” product which combines diagnosis, treatment and, above
all, prevention. It also has plans to produce food and skin-care
products, a range of clothes and healthy-living educational materials.
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O 0O 0O 0O O O Already, the new world of wellness is becoming
fiercely competitive. Canyon Ranchs rivals include several big,
established firms. Sir Richard Bransons Virgin group operates Virgin
Life Care kiosks[3] in which people can earn spendable HealthMiles.
Insurers such as WellPoint and Britains PruHealth are rewarding
people who take part in health-improvement programmes with
lower premiums or bigger deductibles. Wal-Mart is selling organic
food, and even Coca-Cola is launching a wellness drink.[J [0 [ [
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[I In addition, Mr Case is rolling out Revolution Health, a consumer
health-care business. [ 30 It will offer online health information,
Insurance policies and new forms of health care, including walk-in
treatment and screening in shops such as Wal-Mart, through its
investment in a firm called RediClinic. Mr Cases partners in the
venture include Colin Powell, a former secretary of state. Carly
Fiorina, the ex-boss of Hewlett-Packard. and Jim Barksdale, a former
headof Netscape. Ll U U U O OO0 00000 OO" OOOO
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0O 0O 0O 0O O 40 The desire to reduce health-care costs is one force
behind the rise of the wellness industry. the other is the growing
demand from consumers for things that make them feel healthier.
Surveys find that three out of four adult Americans now feel that
their lives are “ out of balance” , says Mr Kelly. So there is a huge
opportunity to offer them products and services that make them feel
more “ balanced” . This represents a big change in consumer
psychology, claims Mr Kelly, and one that is likely to deepen over
time: market research suggests that 35-year-olds have a much
stronger desire to lead healthy lifestyles than 65-year-olds.[] [J [J [
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00000000 050 One difficulty for wellness firms will be
acquiring the expertise to operate in several different areas of the
market. Another will be to maintain credibility in (and for) an
industry that combines serious science with snake oil. One
problemor is it an opportunity?in selling wellness products to
consumers is that some of the things they demand may be faddish[5]
or nonsensical. Easy fixes, such as new-age therapies, may appeal to
them more than harder but proven ways to improve health. And
there is much debate about the health benefits of vitamin



supplements, organic food and alternative medicines, let alone
different forms of spirituality. O 0 O 0 000000 ododo
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0 0O 0O 0O O O One of Canyon Ranchs answers to this problem has
been to hire Richard Carmona, who was Americas surgeon-general
until last summer. In that role, he moved prevention and wellness
nearer to the centre of public-health policy. [ 600 The last time a
surgeon-general ventured into business, it ended disastrously: during
the internet bubble, Everett Koop launched DrKoop.com, a
medical-information site that went bust[6] shortly after going public
and achieving a market capitalisation of over $1 billion. This time
around, the wellness boom seems unlikely to suffer such a nasty turn
fortheworse. 0 O 0O O CanyonRanchU O OO OO OO0
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JO00000000000000[NOTES]L. dude n. (US) city
person, esp sb spendinga holidayonaranchO O OO0 O OO0 O O



00O 0O 0O [attrib O O 00 ] adude ranch, ie one used as a holiday
centre L1 I [ I .2. sprightly adj. (-ier, -iest) lively and full of energy
O0O0O.0000 0 : Hes surprisingly sprightly for an old man. [
Doo00do,00000,0000 .3. kiosk n. 1 small open
structure where newspapers, refreshments, etc are sold J [ I [ [J
Do000000o0,d0d.2(dated O Brit) public telephone
box or booth [0 O 00 O [J .4. nascent adj. (fml J ) beginning to
exist. notyetwelldeveloped D U O .00 0. 00000.00O
[1 OJ : anascent industry, talent, suspicion U O O O O O O 0O OO
O 0000 0O .5. faddish adj. (derog U ) having peculiar likes and
dislkesO O OO OO. OO0 O 6. bustadj. [pred U I OO ] (infml
[1)1 broken. not working I [0 . O [0 [J [0 : My watch is bust. [1 [
OO0 .2bankrupt 0 0O . 0O O . 3 (idm 0O ) go bust (of a person
or a business) become bankrupt. fail financially O O 0O O O 0O O O
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