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Jod0ododododooooooododn The
statistics Ive just given show that Taiwan is definitely a
youth-oriented market, and will remain so for another ten years. The
companies that successfully target this segment have higher sales and
larger market shares year in and year out. Ive prepared a few
diagrams showing which companies dominate the market, and the
types of advertising they use to keep theirsales. U [ I O O O O [
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Jododododouououooooodnd This bar
chart shows the top four companies and their market shares: the
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DO000000dodoododchidrent OO 0O O teenagers
DO0000Oadults OO OO Otheelderly O OO OO
suggest youth-oriented commercials when we introduce the new
cerealJ 000000000000 O0OO0OOOODOOOO
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JO0000o00oo0oooodooOgonDOan every year
[] year after year[] Year in and year out, Ven-Ven is a leader in
creativeadvertising U OO0 odooooooooodn
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OO000000000O 0O O Because she studied hard, she led the
pack in the race to get into agood university.J O O 0O 0O 0O O 0O O
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