
2007英语六级作文交大28篇作文锦囊(二十七) PDF转换可能丢

失图片或格式，建议阅读原文
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B1_E8_AF_AD_c67_472995.htm Statistics of Family Expenses in

Shanghai 1980 1990 2000Food &amp. Clothing 68% 45%

20%Recreation 3% 5% 8%Education 6% 16% 22%Health Care 6%

10% 16%Others 17% 24% 35%1.根据上图描述该城市家庭支出

的变化2.分析产生这些变化的原因3.说明这些变化对个人和社

会产生的影响As is shown in the table above, dramatic changes

have taken place in family expenses in the City of Shanghai within

two decades (from 1980 to 2000). The most obvious change is in

expense on food and clothing, which has 0dropped by 48%, while

those on recreation, education and health care have increased

respectively by 5%, l6% and l0%. Expenses on other things keep

rising from 17% to 35%.The statistics of rise and fall seem to exist in

isolation but are in fact closely related to one another. The most

likely factors accounting for these changes are as

follows:Development in economy is the fundamental one. The

increased income results in the lowering percentage of food and

clothing. That is to say, a small percentage of the total income is

enou5h to cover food and clothing expenses.Another factor lies in

the development of people’s concept. When people are well fed

and well dressed, they begin to interest themselves in recreation and

education.These changes should also be attributed to social reforms.

In the 1990’s, college education was not totally free as it was before,

which also accounts for the rising expenses on education. Soon after,



the government gradually stopped offering houses to its citizens

without charges. People had to save a large proportion of their

money for housing. Thats partly why the expenses for others

doubled.As for the more expenses on health care, I figure there are

two main reasons: the cancellation of free medical care and people

’s awareness of the importance of health.The changes reflect the

development of the city and indicate that people are enjoying more.

100Test 下载频道开通，各类考试题目直接下载。详细请访问

www.100test.com 


