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8 9E 8D E8 8B B1 E8 92 499541.htm Branding The process by
which a company differentiates itself and its products in the market
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00000000 O ImageA popular perception usually created
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[ O 0O 0O O O LogoAn image or statement which reflects the
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[1 Brand ImageHow a consumer perceives a product or company
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0000000 OO Corporate IdentityPerception consumers
have of a company created by its logo, design, and visual image.[] [
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000000000 O Consumer PerceptionMental image
consumers have of a company or product due to the company’ s
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0 0O 0O 0O 0O 0O O Perceived BenefitA benefit a consumer thinks they
are gettingwhen buyingaproduct D U OO0 OO0 0000 OOO
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