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morning everyone and thanks for coming. For those of you who don
' tknow me, my name is Jackson Wu, and I’ m the Marketing
Manager in Beijing for Notson Limited. I’ m here today to present
our new marketing plan, which is designed to introduce our
products to the wealthy Chinese market. Our research shows that
there are big profits waiting to be tapped here in China, sowe’ re
excited at the opportunities we see for Notson. | hope that some of
our excitement and enthusiasm will rub off on all of you. I [ [ [
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O OO0 r dlike to start off by outlining a few facts and figures
about the consumer market in China. Then, I’ Il go over the
standard types of advertising that have been successful for similar



products in China in the past, including some recent campaigns that
you may have seen. After that, I’ Il introduce our analysis of the
current opportunities that exist in the Chinese market as we see
them. Finally, I' Il finish by explaining how we will go about
entering the Chinese market, based on conclusions from our
research. A booklet on the marketing plan will be handed out after
the presentation, and it will give you all the details that we’ 1l be
discussing here today. There will be time at the end of the
presentation for questions and a general discussion, so please leave
asking your questions until then. Ok, aswe’ re all running to a tight
schedule, I’ d like to get to the first point, the current state of China
sconsumermarket. D OO0 OO0 O0O0O0OO0OOOOO
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DO000000000 O marketingplan O O O O A:John,
tomorrow can you give me this month’ s marketing plan? AJ [0 [
Jo0odobooouooodoodo B:Sure.BOOOO O
factsand figures 0 OO OO OO OO O O A: Mary, I need the facts and
figures for sales in North China. But what" sthis? ALl U 0O O 0O [
Jo0odoboooooodoooooooooooooa



[ B: 1am awfully sorry this. I' Il change itatonce. B O U 0 O [
OO000000 O standard type U U OO O O OO O Az Sir, this is
the standard type of air-conditioner. Which one do you prefer? Al
Jododobooooodooooooooon B:still
need to thinkitover. BU O 0O O OO OO OO O tight schedule
000000000 A:lknow everybody has a tight schedule,
anyway, we have to spend time discussing this serious problem. Al
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OO0O000 A:Allright. Let” sbeginBUO OO O OO OOO
00O O currentstate of ] I O O O A: The current state of the
economyisgood AL U OO OUOOOOOOOO B:Yes, I think
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