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commercials on television if you really want to understand marketing
because these commercials almost always represent the product as
something elsesuccess, sex, youth. All of these are important to the
consumer. So, when a car is marketed, for example, it' sshown in
the context of a successful crowd of people in an upscale
neighborhood, or the man who buys the car gets the woman, or the
woman who buys the car is young, beautiful, and desirable while she
' sdriving it. And marketing is what attaches that meaning to the
product. You may not be able to buy youth, but you can buy
products, and the message is that these products will get you what
youreallywantO” 0000000000 0OOOOOOOO
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