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https://www.100test.com/kao_ti2020/643/2021 2022 E9 9B 85 E
6 80 9D E5 A4 A7 E4 c7 643968.htm Some parents think
advertising tells too much information about snacks and toys to
children. But companies think advertising also shows useful
iInformation. Discuss both sides and give your opinion according to
your own experience and knowledge. A disputed issue which drew
our attention recently is that the combat between parents complaints
about too much commerce-based advertisements which provided
children with nothing but merely meaningless staff and the
companies positive attitudes towards the useful information through
this media. Since nowadays we are all evolved in this information age
that get us much exposure to a bunch of advertisements with various
information, it is surely a dilemma if someone is asked to judge
between the two parties above. Nevertheless, | will choose to be on
the company side as far as | am concerned. (96words) U O U 0O [ 2
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to a bunch of advertisements with various information, it is surely a
dilemma if someone is asked to judge between the two parties above.
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00000000500 People are largely dependent on
Informative details from advertisements without which making their
choices would be harder. This point can be strongly proved by those
annual fashionable trends youngsters follow. We can easily found [
0000000 O can easily find[ a certain group of people who
wear the exact sort of perfume or the same hairstyle on almost each
head(J O O O O O O O O wear perfume, wear hairstyle] [ [0 [
OO000000000000 0 Chinese English!!! on almost
eachheadd DO OO OOOOOOOMO). Thereis no way if a
brand-new product spreads nationwide immediately after its birth
just by sharing ideas with friendsaroundyou. O 00 0 O 0O O O [
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OO000000000 qualityt O after knowing it from
advertisements on TVs, posters or other mass intermediates.
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[ O O thoughD mainly designed for teens, do take one part of([J
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part of) the on-sale information advertisements convey. Admittedly,
all food producers expect a promising prospect of their products(]
OO0O000000 theythen will naturally exaggerated O [ [ [
OO000000000000 toacertain degree by planning
creative notions and exuberant ads lines. But through those
Introductions, parents may acquire a better understanding of which
one they are much more into. Take milking powders(L1 O [ [ [
[ milk powders(] ) for example, if milking powders with famous
brands are much more frequently chosen, babies, as we believe, are
less likely to get hurt or even poisoned as they sometimes suffered
before. J98words] U O OO0 O1I0000000O000O0O
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that a sacrifice alwayscomell O OO 0O 0O 0O 0O 0O 0O 0O OO along
with a reward, which reflectsupon O O O OO OO O "0 O "
this topic. What parents are not satisfied with, from my view, is
actually childrens overacting uponl] [ [J [ tol] advertisements
instead of an advertisement itself. Advertisements, tough [ [ [
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consumers eyes, are on their way of helping us a reasonable choicel]
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