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Jo0000o00odododododod Inorder to attract
more customers, advertisers have adopted every possible simulative
factor in making ads, such as sound, light, colours, cartoon films and
human performance. For instance, to advertise a certain food,
advertisers will ask an actor or actress to sit at a table and devour the
seemingly delicious food while they fime him or her. O OO J [0 [
To take [J as an example, One example isL] , Another example is[]
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OO00000000 0O through comparisont] U OO O [
OthroughcontrastU OO0 O OO OO UOO OO0OOOO in
comparison, likewise, similarly, in the same manner [ [J [0 [ [0 [
on the other hand, conversely, whereas, while, instead, nevertheless,
In contrast, on the contrary, comparedwith O, 0 OO O 0O O O
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Jododododododododod loveyou! lam
enthusiastic about you. That is to say, I love you. | am wild about



you. In other words, | have fallen in love with you. U [0 I [0 [J [0 [
OO0O000Ocannotbearit. O O 0O O OO O O 1 cannot put up
withit. 0 O O 0O O O O O I cannot bear it. That is to say, | cannot
put up with itor lam fed up with it. 0 O O O O in more difficult
language, in simpler words, put it more simply U O 0O [ [
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