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JO000000o00dodododnd Imheretoday to present my
research about the advertising campaign for the Kitchen Master
microwave oven. Since this is a new product, our main goal is to
establish brand awareness among our target audience, which is
working women, aged 25 to 40. According to my figures, of the
working women we polled, 50% said they read at least one of the
top-five selling womens magazines in Taiwan. And a full 80% said
they watch at least one hour of television each night. If youll take a
look at this chart, the best media mix, then, would be a combination
of TV and magazine advertisements. | suggest 60% of the budget go
toward spot ads, 35% toward print ads, and 5% toward outdoor
advertising. To conclude, even though our target audience is clearly
defined, introducing a new product is always a gamble. But with the
proper media mix we can certainly lessen the chance of failure. [ [
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O OO O Toincrease brand awareness, we will have to advertise
on TV to reach the largest possible audience. O O O O 0O O 0O O O
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ads are not reaching the target audience. Well have to make some
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mix, you can effectively reach your target audience. U O O O O [
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DO00000000000O "spot"l Spot ads are the most
expensive and usually the mosteffective. D OO0 O 0O 0O 0O 0O O O
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0O 0O 00O O The designers specialty is creating breathtaking print
ads. 00000 oooouoouoooooooood
0 e OO OO 1. Our main goal is to establish brand awareness
among our target audience. 2. Our main purpose is to establish
brand awareness among our target audience. 3. The main objective is
to establish brand awareness among our target audience. [ [ [0 [
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D000 O e OOOOO 1. According to my figures, of the
working women we polled, 50% said they read at least one of the
top-five selling womens magazines in Taiwan. 2. The numbers we
have show that of the working women we polled, 50% said they read
at least one of the top-five selling womens magazines in Taiwan. 3. As
the facts prove, of the working women who responded to our poll,
50% read one of Taiwans top-five selling womens magazines. [ []
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LI "numbers"[] "facts"J O e [J 00 OO 1. If youll take a look at
this chart, the best media mix, then, would be a combination of TV
and magazine ads. 2. By looking at the chart you can see that the best
media mix would be a combination of TV and magazine ads. 3. As
you can tell by the chart, the best media mix would be a combination
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O0000000000000 e OOO 1. Toconclude,
even though our target audience is clearly defined, introducing a new
product is always a gamble. 2. In summary, even though we have
defined our target audience, introducing a new product is always a
gamble. 3. Ive shown you how to reach our target audience, yet | also
think introducing a new product is always a gamble. (1 0O O U [0 [
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