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O000000000000O00000 Section B questions
Candidates have to answer two of the three questions presented in
this section of the examination. Question Two concerned a specialist
business book publisher considering investment in e-business. The
first part of the question (worth 5 marks) asked candidates to
determine the main drivers for the adoption of e-business and to
Identify potential barriers to its adoption.The case study scenario
provided a wealth of information and many candidates gained full
marks for this part of the question.Indeed,some answers were too
long and elaborate for the marks on offer and strayed too far into the
answer to the second part of the question.Candidates are reminded
of the need for effective time management and the need to answer
the specific requirement of the question. The second part of the
question asked candidates to evaluate how certain elements of the
marketing mix (price,promotion,product,physical evidence and



place) might be exploited through the adoption of
e-business.Again,this was relatively well answered with many
candidates giving relevant examples from their own studies,from
appropriate websites (such as Amazon) and from contemporary
technology,such as Kindle Readers and iPads.Candidates who
marginally failed this question just did not make sufficient points to
gain the marks on offer.Very few candidates who elected to answer
this question were completely unaware of the marketing
mix,although some did introduce the other two elements of the mix
(process and people) despite these not being explicitly required in
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