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diners shirst for leading brands, bottlers and restaurateurs salivate
over the profits. A restaurant’ s typical mark-up on wine is 100 to
150 percent, whereas on bottled water it’ s often 300 to 500 percent.
But since water is much cheaper than wine, and many of the fancier
brands aren’ tavailable in stores, most dinner don’ t notice or care
0O Q:The“ fancier brands” refersto A tap water from the
Thames River. B famous wines not sold in ordinary stores. C
PepsiCo’ s Aquafinaand Coca-Cola’ s Dasani D expensive
bottled water with impressive names L1 DO O 0O 0O O O O
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