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[ O O O ] Consumptionhas become a central pillarof life in
industrial lands and is even embeddedin social values. Opinion
surveys in the world’ s two largest economiesJapan and the United
Satesshow consumerist definitions of success becoming ever more
prevalent. [J OO OO OO OO Consumptionn.d O, 00O
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Oo,0dtsurveynd 0,00, 0,0, tdd,dd
prevalentadjJ O 0,000 [DOOOjJ0O000OO40 00O 1.
Consumption of cotton increased even after it rose in price. 2. The
working class is the main pillar of Communist Party. 3. A famous
consumer group released a survey of companies across Taiwan. 4.
Smog is more prevalent in urban centers.J U 0 0O 0O O O :0 O O
O001.0000000000,00000000 20000
Oo0000000003.000000o00o00ooo0oo
Oo0000o00o0oo400000000000 oo
Oo000000o00o0o0oooooooooooon
Jo000000o0odoi1e0Testb OO0 oOooOO
Jo0000o00o00o00dOd www.100test.com



