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B412 E6 _c84 645968.htm They don’ t call it retail therapy for
nothing. Shopping can actually make you happyl] a study has
found. 00D O0OOOO0ODO0OO0OOOOOOOOOOOO
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yourself to something nice at the shops apparently hasa‘ lasting
positive impact on mood’ and leaves* few if any negative
emotional side-effects’ [0 0 0 O :00 0 OO -[100test] OO 0O O O
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000" O Itisafind that will prompt a sigh of relief from Britain
“salingretailers. D OO0 00000000 O0OO0OOO0O0O0O
0000000 Researchers conducted hundreds of interviews at
shopping centres as well as asking shoppers to keep diaries of their
shopping behaviourll moods and buys they regretted. [J [J [J [0 [
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OO0 O0ddo™ OO0 Those who said they were in a bad
mood on their way into a shop were more likely to indulge in an
impulsebuy. 0D 0000000 0ODOO0ODOOO0OOOOO
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A total of 62 per cent said they had bought something to cheer
themselves up while 28 per cent said they had indulged as a form of
celebration.0 D OO0 062000000000 0OOOOONO
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OO0000000 Thestudyl published in the Journal of
Psychology and Marketing in the U.S.[J concludedd * Retail
therapy purchases were overwhelmingly beneficialJ leading to
mood boostsand noregretsorquilt OUOO0OO0OO0O0OO0O
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Atalay and Margaret Meloy[ the authors of the studyJ Retail
therapyl] A strategic effort to improve mood[] said retailers could
learn from the findings. Selin Atalay] Margaret Meloy[] [ [ [J [
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not suggested here that every retailer suddenly make a small treat
item available at checkout to tempt consumersl] or that mall
planners strategically locate candy stores near every mall exit. (1 [J [
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OOooo”™ * Whatissuggested is that perhaps practitioners
haveit’ right' when they appeal to consumers with slogans that
encourage them to buy themselves splurges. “ U 0O 0 0O 0O 0O O [
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OO0O0O0oOood” * Thereseem to be positive consequences to
buying oneself a small treatl] one does feel better.* “ 0O 0O 0O OO
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[” The study did sound a cautionary notel] saying that findings
should be interpreted with care because the survey was



self-Oselecting® [ because participants in a good mood were
morelikelytorespond. D 0 OO0 OO0 OO0 OO0 OOOO
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000000 Onlyone of those interviewed regretted splurging.
JO0000D00d00o00odoodobodond Couldithave
been Keira Knightley? The actress told recently of her guilt at
splashing out ?2[1 795 on a Burberry sheepskin coat. LI [1 [J [ [ [
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