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OO000000000 COFCO became the 13th senior sponsor
of Expo 2010 after signing a deal with the organizer. I [ 1 20060] 3
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0 00000 Expo Shanghai has 184 days of exhibition and up to
70 million estimated visitors, the food supply for visitors is a crucial
Issue, said Zhong Yanqun, fulltime deputy director of the World
Expo 2010 Shanghai Executive Committee. COFCO is a leading
farm produce and food product manufacturer as well as a food
service provider in China, she said. It offers products such as farm
produces, food and oils, vegetable and fruits, soft drinks, sugar and
drinking alcohol, Zhong added. She also hoped that the group will
use Expo 2010 to showcase China’ s great achievements in food
industry. 0000000000000 0O0O0OO0O0OO0O
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[0 O 0O O Also the cooking oil "Fortune" of the group became Expo
2010’ s exclusive edible oil product and the "Great Wall" wine



became Expo 2010’ sexclusive wine product.t] O 0O 0O 0O O 0O O
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DO000o0o00god” 00O COFCO isranked by the Fortune
Magazine as one of the world’ s 500 biggest companies. It also runs
the largest food businessinChina. D 0 OO0 000000 OO0
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