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the cute test in a tough Chinese market.[] (I (Barbie) O 0O O O [
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O0OO0000OO O Barbie, the slender symbol of American
consumerism, has shut up shop in Shanghai just two years after
opening her biggest flagship store there. [ [ (Barbie)d U [ U [
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000000000 Mattel, owner of the doll brand, said the
bright pink, six-storey store had served its purpose of building brand
awareness in China. But analysts say the investment failed because
Mattel had not adjusted to the local market. J O 0O O O 0O O O O
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J00000o0oo0oooooooooonod The
withdrawal comes on the heels of store closures in China by US
retailers Home Depot and Best Buy, which both struggled to crack
the local market. 0 00 OO 0O O O O O O O (Home Depot)I [ O
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000000000 The misfortunes of the US brands are
surprising since the Chinese government has made boosting
domestic consumption a top policy priority. Retail sales also
continue to grow strongly, at more than 18 per cent in 2010 from a
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00020100 0 00O 0O 18%0 “ None of the three companies
Best Buy, Home Depot or Barbie have catered to local consumer
preferences and habits enough,” said Shaun Rein, managing
director of China Market Research Group.“ OO 0O OO OO O
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[ (Shaun Rein)d OO OO * InBarbie’ s case, they chose the wrong
location [for the flagship store] and they offered sexy clothes
designed by Patricia Fields of Sex and the City fame when young
Chinese women tend to prefer cute designs like Hello Kitty.” “ [
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000" Many Western brands, such as Apple, Nike, LVMH and
Esté e Lauder, have successful local operations in China and have
become hugely profitable. 1 U OO0 000000000 OOO
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O (LvMH)O O O O O (Esté e Lauder)] As well as having the
world’ s biggest collection of Barbie dolls and expensive
Barbie-themed clothing, the store on the chic Huaihai Road boasted
a beauty salon and restaurant where young Chinese could get made
up like Barbie and eat her favouritefood. O O O O 0O O 0O O O O
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DO00000dodoododdod When the store opened
with great fanfare in March 2009, Mattel said it would be the

“ ultimate destination for young girls who call Barbie a best friend

»000030 0o oooouoooobuoooboood
Joodobooouo* boboouooouoooooa
OoOO0oO0” O OnMonday, Mattel said the closure was “ mainly
due to a strategy change” in China and the company “ continues
to be committed to developing the Barbie brand in China” . [ [ [
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OO0 D000000ooooooOod” O Analystssaid
Barbie, Best Buy and Home Depot were seen by consumers as
expensive in a very price-sensitive market. 0 O O 0O 0O 0O 0O O O O
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