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For example, the rhythm, pitch, and 83 of music has been shown to
Influence behavior such as the 84 of time spent in supermarkets or 85
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000000000 Moods appear to be 82 influenced by
marketing techniques. For example, the rhythm, pitch, and 83 of
music has been shown to influence behavior such as the 84 of time
spent in supermarkets or 85 to purchase products. In addition,
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