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[1 Regular Press Conference of the Ministry of Commerce on 17
February 2011 0 O O O O O O Dear friends from the Press: [ [
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DO000000o00oododd Welcome to the regular press
conference of the Ministry of Commerce. | am Yao Jian,
spokesperson of the Ministry. Today is Lantern Festival. First of all, |
wish you and your family a happy festival! I am very glad to see you
here. Now | would like to brief you on the commercial development
of China in 2010 and in January of 2011, and then I will take your
questions. 1 OO0 O0UOOOOOOOO I.China" s
consumption market operation [J 1 [J 201000 O O O 0O O O 1.
China’ s consumption market operation in 2010 20100 00 O O [
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stimulated by the policies of invigorating circulation and expanding
consumption, the domestic consumption market kept a steady and



fast development. The total volume of retail sales amounted to 15.45
trillion yuan with a year-on-year growth of 18.4%, 2.9 percentage
points higher than that in 2009. The real growth was 14.8% after
deducting the price factor. The growth rate fell back by 2.1
percentage points compared with that in 2009. Consumption played
an important role in the economic growth, as consumption boosted
the economic growth by 3.9 percentage points, a contribution rate of
37.3%. Here are the main features of the consumption market: [J [
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First, regional consumption has achieved coordinated development.
Provinces and cities whose growth rate of consumption was over
18% accounted for 83.9% nationwide. Among those, moderately
developed regions like Tianjin, Hainan, Anhui, Jiangxi, Guizhou,
Heilongjiang and Hunan witnessed over 19% of fast consumption
growth. 0 0D 0 0000000000000 0O00000
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00018060 OO 0O O OO 32.3%0 Second, the upgrade of
consumption structure is accelerating. Urban and rural residents’
demand for transportation, communication, housing, education,
culture and entertainment is increasing remarkably, and the upgrade
of consumption structure is accelerating In 2010, enterprises above



designated size reported 126.1 billion yuan of retail sales of gold,
silver and jewelry. with a year-on-year growth of 46.0%, 30.1
percentage points higher than that in 2009. Demand for automobiles
increased steadily. According to the statistics of the China
Association of Automobile Manufacturers, sales of automobiles
totaled 18.06 million nationwide throughout 2010, up by 32.3% year
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[0 00 10.600 O O O O Third, sales of large circulation enterprises
have been thriving. With the improvement of development
environment, reform of circulation enterprises has deepened,
demand for medium and high-end commodities has picked up
steadily, and sales of large circulation enterprises have soared. In
2010, the retail sales of enterprises above designated size rose by
29.9% year on year to 5.8 trillion yuan, accounting for 37.6% of the
total volume of retail sales nationwide, and 3.4 percentage points
higher than that in 2009. In addition, sales of 3,000 major retailers
rose by 18.1% year on year, 10.6 percentage points higher than the
growthratein2000. 0 0D 0 0D O 000000 O0OOOOOO
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[1 3.4%[] Fourth, new consumption modes have developed rapidly.
The change of structure of consumption groups and consumption
concept has boosted the transformation of consumption modes.
Such consumption modes like on-line shopping, group purchase
and shopping by bank cards developed very fast. CNNIC estimated
that the sales volume of on-line shopping amounted to 52.31 billion
yuan in 2010, up by 109.2% year on year, taking up 3.4% of the total
volume of retail sales nationwide. (1 [ [0 20110 10 0O 0O 0O O O O
[ 0O 2.China’ s consumption market operation in January 2011 [
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00000000 Since the beginning of this year, the
consumption market has kept a steady and fast development.
According to MOFCOM statistics, sales volume of 3,000 major
retailers rose by 26.6% year on year, 7.6 percentage points higher
than that in last December. Here are the main features of the
consumption marketinJanuary: 0 OO0 OO0 00000000
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00O 0O17.60 0 16.40 0O OO O O 1) Spring Festival sales flourished.
Spring Festival stimulated the sales of commodities like clothes and
foods. In January, food sales of 3,000 major retailers rose by 38.6%
year on year, drinks up by 32.1%, liquor and tobacco up by 51.05%,
23.5, 17.7, 36.2 percentage points higher than the growth rate in last
December respectively. The sales volume of clothes and footwear
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