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https://www.100test.com/kao _ti2020/646/2021 2022 E5 AE 9E
E7 94 A8 E9 94 80 E5 c96 646018.htm Think of how much
advertising you run into every day. Magazine ads, television,
radio...in some places youll even find advertising in bathroom stalls!
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[ O You must make a marketing difference. You need a strategy.
Youhavetobedistinct. D D 0000000 O0OOO0OOOOO
DO000000000000 Sojusthow do you stand out from
the competition? Its a long, well-thought out process. And it begins
withyourmarketingplan. D D 000000000 0dooOo
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000000000 There are several key factors you must
identify to make your marketing plan a strongone: 0 [ 0 O O [
J0o0do0odooooooooooooooon 1.Who
are your potentialcustomers? 0 0 0 0 OO0 0000 oo?
2.Whats the most effective way to inform your potential customers?
O000000oo0odooooboOoondn?3What
do your customerswant? U 0 O 0O O O O

O http://www.24en.com/ 0 000000 OO O O ?4.How can
you position your product/service in an appealing manner? [ [J [
JO0000D00o00o0oOdodod/dn?bs.Lookclosely at your
target market. Whats their age, sex, profession, income level,
educational leveland residence? D 0 U O OO0 OO0 0O 00O
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0000 Ifyoure selling $70,000 vehicles, it really is a waste of
time to target an audience whos making minimum wage. Sure, they
may come by the dealership and test drive the car. But will they be
able to afford the payments? It may sound like a cold way to
approach your marketing strategy but, after all, youre in business to
makemoney. J 0O OO0 OOdOOOvzo0000 0000 OO
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OJ00000000000000000000 Learnallyou
can about yourcompetitors: J O D OO0 000000 oon
1.Who are your nearest direct and indirect competitors? [J [J [J [
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